
Put Our Recruitment Experts to Work for You
UNMATCHED MARKET REACH
	 •	 Chron.com is the #1 local Web site and chron.com/jobs is the top spot for local job seekers, averaging more than 4 million 			 
		  Employment page views, 150,000 unique visitors and 4,000 jobs each month.
	 •	 Harnessing America’s second-largest online recruitment tool, Yahoo! HotJobs, brings leading search-and-match technology to 		
		  the table, whether your search is national, local or driven by keyword, location, industry/occupation or online behavior. Yahoo! 		
		  HotJobs received 17.3 million unique visitors in January 2009. And 9.8 million of them used ONLY Yahoo! HotJobs as their 			 
		  recruitment Web site.   
	 •	 The Sunday Houston Chronicle reaches 1.7 million readers, and the daily Chronicle reaches 1.1 million.  
Source:  2009 Scarborough Report; Yahoo Hotjobs! Reporting, October 2009; Houston Chronicle CASH Report, March 2009

UNMATCHED PRODUCTS

Yahoo!HotJobs
	 Job Slots – This exclusive product allows you to get the visibility you need (refresh your 
	 posting date) and the flexibility you want (reuse and rotate your listings at any time).
	 Job Posts – Choose 30- or 60-day postings and use them at any point over the next 
	 12 months. 
	 Resumé Database Access – Get immediate access to millions of candidates with the ability 
	 to search by keyword, experience, job preference, salary, work authorization and more!
	 Media Products – Target active and passive job seekers using banners on the HotJobs 
	 home page (Now Hiring) and search results pages (Premium Placement).
	 HotJobs Direct – Target qualified, passive candidates who are Yahoo!-registered users with 
	 a customized e-mail campaign.        

chron.com
	 Behavioral Targeting – Banners are delivered to users anywhere on the Yahoo! network who 
	 have demonstrated an interest in employment-related information. Interest is targeted 
	 through searches and clicks, relevant pages viewed and/or advertising clicked during the time 	
	 horizon defined uniquely for this category.
	 High-Impact Rich Media (HIRM) includes animated flash ads, video ads, index-page 
	 watermarks, peelbacks, sliding billboards and floating banners.
	 Video Employer Profiles allow you to deliver your company’s story to potential candidates 
	 using a professionally produced video that can be viewed on the chron.com/jobs page, your 
	 own employment page and youtube.com.  All profiles are optimized to appear in the top 
	 search engine organic listings.
	 Flyerboards are online bulletin boards where you can post an employment display ad that 
	 allows candidates to respond or share the ad with other potential candidates.  
	 Search Engine Marketing – We build keyword lists and text ads based on your business and 
	 submit to major search engines (Google, Yahoo! Bing and ASK).  Potential customers can click 
	 through to your Web site when they see your ad during a search. You pay based on clicks.
	 Social Media Advertising – Chron.com partners with top social media companies 
	 Facebook and LinkedIn so that our customers can be part of the conversation rather than 
	 sideline observers.  



Print Advertising
	T he Jobs Section – Employers rely on our Sunday and Wednesday Jobs sections to reach 	
	 the best potential employees among our million-plus readers.
	M ain News, Sports, Business and the Star section offer great places to behaviorally target 
	 readers who are also active and passive job seekers.
	 La Voz, our Spanish-language publication, reaches targeted households every Sunday.
	N eighborhood News allows you to be hyper-local with your recruitment message in 14 		
	 Houston-area zones every Sunday. 
	S potlight Sections – These industry-specific Jobs sections provide focused employment 	
	 content and advertising opportunities in key industries, including engineering and 		
	 health care. 
	 Post-It Notes, polybags and inserts are eye-catching ways to get candidates’ attention 	
	 on specific days.
	 Direct Mail – The Chronicle offers a turnkey direct mail program second to none.  

Industry-Specific Job Fairs
	 •	 Engineering/Oil & Gas/Technology Job Fairs
	 •	Health Care Job Fairs
	 •	 Professional/General Job Fairs       
	 Throughout the year, our industry-specific and general Job Fairs give exhibitors in vital 
	 Houston industries an opportunity to meet dozens of candidates face-to-face.

TESTIMONIALS
“There is no way we would be able to leverage SEM effectively without the Houston Chronicle.”

Terri Carter, HR Director, St. Luke’s Episcopal Hospital

“... H-E-B was very impressed with the response to the banner campaign we recently scheduled. Their newest, most 
diverse and “freshest” store, at Buffalo Speedway, is only hiring the cream of the crop for this high-end location, 
and the Chronicle delivered! We will continue to purchase banner ads, along with print, for each new store opening in 
Houston.”

Jason Terrell, Director of Operations, Sage Group Advertising

“By including Yahoo! HotJobs’ extensive suite of products into the recruitment plan, we were able to target, and 
reach, qualified candidates for a variety of positions ... and allowed HCA Houston to reach candidates in multiple 
locations outside of our own market in a cost-effective manner ...”

Kristin Shelley, JWT Specialized Communications

“We took advantage of the Yahoo! online package for posting jobs and searching resumes and it has helped us to 
reduce our recruitment advertising budget significantly over the last year. We post jobs frequently in the Houston 
Chronicle because of the value and audience reached ...”

Rita Villanueva, Human Resource Director, The Children’s Museum of Houston

To harness the power of these multiple-media recruitment products today, contact your 
Houston Chronicle account executive or John Sauer at 713-362-6830 or john.sauer@chron.com.

Welcome to the Houston Chronicle’s radically new and 
improved Employment section. What you’re holding in your 
hands is an extreme Jobs section makeover, Houston Chronicle 
style. This is a radical departure from what you’re used to, and it 
now will appear in the paper once a week — every Sunday.

Why did we go to such extremes to redesign our section?
If you’re like most people, you consume all sorts of media 

on a weekly basis. Perhaps you devote a chunk of your Sunday 
morning to this newspaper. Our research tells us that the Inter-
net informs and entertains you throughout your workday (don’t 
worry, we won’t tell your boss). You use your mobile device to 
stay connected with work, friends and family via voice, text and 
e-mail.

The Chronicle remains committed to giving its readers a 
superior product, and today that means offering you multimedia 
search options. The world has changed signifi cantly since the 
traditional Classifi eds advertising model was created, and our 
clean, new design and easy-to-navigate section incorporate new 
ways to integrate your search with other media. You’ve probably 
already noticed the tidy three-column format and easy-to-read 
typefaces, both of which will help you scan and read listings 
more quickly and use the section to your full advantage!  

Whether you are fresh out of school and seeking your 
fi rst job, looking for a new middle-management position after a 
round of corporate layoffs or just curious about options in the 
Houston market – our new Jobs section can help.

A big change you’re sure to notice is the absence of 
numbered job categories, which we have streamlined right out 
of the equation. Instead, look at the new Job Categories list on 
page 2. This will help you locate specifi c search areas quickly, and 
will appear in the section every week. The categories have been 
simplifi ed and now mirror the categories on chron.com/jobs.

The section User’s Guide at the top of page 2 also will 
appear every week. It’s an at-a-glance reminder of how easy it is 

A Section Makeover Made-to-Order
NEW BEGINNINGS

Source: Yahoo! HotJobs workplace fashion survey, August 2007

chron.com/jobs

to use the printed listings to fi nd out more.
• The easy-to-spot fi rst six items on every listing are 

the vital ones you need to determine whether to pursue 
that opportunity: company name, job location, primary 
contact info, education and experience required and the 
full- or part-time status of the job.

• Right at the top of most listings you can see if the 
employer has the job posted on chron.com/jobs, where 
you often can apply directly. If you see the Yahoo! logo, you 
can use the seven-digit alphanumeric code – specifi c to 
that job and that job only — to the right of the logo to 
fi nd the listing and, in most cases, apply online.

• And job seekers who really stay on the go can see 
which employers can be contacted on a mobile device. If 
you see the mobile symbol, you can text the seven-digit 
code to 744559. Once you receive a reply, you’ll be able to 
send your contact information. After you send your info., 
you will receive a confi rmation e-mail along with a copy of 
the job posting.

Lest you think that printing this new Sunday-only section 
just once a week might hamper your search, think about the 
integrated functionality we’ve built into the section, which will 
continue to be useful during the week as you use the codes on 
relevant listings to search and correspond.

You also may explore the larger display ads in the section 
at more depth during the week, and many of our advertisers 
will now be running recruitment ads in other sections of the 
newspaper during the week. So keep your eyes open.   

As always, the Chronicle Employment team will continue to 
bring you articles that help in your career search, with informa-
tion about things like resume building and in-person interviews, 
follow-ups. And of course we’ll continue to offer industry-
specifi c sections and Job Fairs, where you’ll meet many potential 
employers, face-to-face, in a single day. 

Especially at a time when outside economic forces seem 
to be more in control than you and your employer, you need 
a partner in your job search that will help you be as proactive, 
effi cient and timely as possible. Use the Chronicle for both fast 
access — via tools that let you almost instantaneously get in the 
running for specifi c positions — and in-depth insights that will 
help you along your employment and career path today and in 
the future.

We welcome your feedback on this extreme Employment 
makeover, and invite you to call us at (713) 362-3225.

SUNDAY,
JANUARY 18, 2009
ADVERTISING SECTION
713.224.6868

Over 

4,510
Jobs online at

chron.com/jobs
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